SEALING FRESHNESS,
ENHANCING APPEAL

www.biowaxghana.com
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PROBLEM L

© Annually: 30 to 50% of fruits and

vegetables are lost due to spoilage
Source: (FAO, 2021;MoFA Postharvest Strategy, 2020)

GHANA'S ToMATO MagkeT ¢

€© Import: over 8,000 metric tons of MoFAJFPR ket e No. 3 Api 202
fresh tomatoes from Burkina Faso o .
Tomatoes are o key component n the diets of Ghanaian households. Approximately 440,000 tons of tomato are consumed

Source: Van Asselt et al (201 8) annually, equivalent to 40 percent of household vegetable expenditure (von Asselt et al. 2018). Despite government support
for the sector, national production has not increased much in the last decade, resuiting in domestic supply falling for short

of demand. While UN Comtrade (2019) trade statistics for 2007 to 2017 Indicate that the country imported only around

o
Q Poo r p reserva t ionm et h Od S 8,000 tons of tomato annually, mainly from neighboring Burking Faso, van Asselt et al. (2018) put his figure at closer to

100,000 tons or one-quorter of domestic supply. Evidenty, large quantities of tomato enter the country informatly, making
It diffcult to estimate actual supply and demand pattemns and devise appropriate marketing policies, The perishabiliy of

Q R ed uces fa rmeyrs i ncome tomato s @ major challenge and impartssignificant i on producers and traders. As such, post-harvest handling, transport,

storage, and processing losses have been estimated ot between 20 and 63 percent of production (Vowotor et al, 2012),
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LUTION -

Biowax ghana offers

Q Natural edible coating solution
€ Locally sourced ingredients
Q Preserve fruit and vegetables

Q Extend shelf life for over 2 months
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COMPETITOR ANALYSIS @

Locally sourced  Healthy Reliability Longevity
Y7
BIOWAX

ingredients (over 2 months)
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Increase
Farmers Income

By 10-20%

IMPACT

Job Creation

Create 40 direct

and 237 indirect

Jobs for women
and youth

Climate Impact

8-10% mitigate
emissions of
greenhouse gas

Economic
Impact

Reducing food
waste by 20-30%
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MARKET SIZE

Sub-Saharan Africa

I



REVENUE MODEL BiOWAX

GHANA

Direct sale of Biowax

250ml 500ml 4.5]itres

Cost price $1.09 Ghc13.25 | Cost price $1.60  Ghc20.1 | Cost price $6.61  Ghc80

Selling price $1.40 Ghc17 | Selling price $3.31 Ghc40 Selling price $12.40
Ghcl150

Profit margin 22.06% Profit margin 49.75%
Profit margin 46.7%
Profit per 250ml = $0.31 Profit per 500ml = $1.65
Ghc3.75 Ghc19.99 Profit per 4.5litres = $5.79
Ghc70
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Reg No. CS019860125 TIN oot
’ : 65083717
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Certificate of Incorporation

I hereby certify that

BIOWAX GHANA LTD

is this day incorporated u
nder the Companies Act, 20
992) and that the liability of its members is hmutevd el

Given under my hand and offi
icial seal at
this 315 day of January 2025 2t lend.

For: Registrar of Companies
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HAS
DULY UNDERGONE THE REQUIRED MEDICAL

HAS DULY UNDERGONE THE REQUIRED MEDICAL
EXAMINATION AND FOUND FIT.
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TRACTION

GHANA ENTERPRISES
AGENCY

This is to Certify that

Mr/Mrs/Ms/Dr. DIOWAX Glara Limdes (emeatt

h
as has duly registered as Business Development Services Provider

of the Ghana Enterprises Agency (GEA)

Obtained business registration &
secured health & GEA certification

jr Vision
acome a cus

~lass stand:

tion.

GHANA STANDARDS AUTHORITY PRODUCT
CERTIFICATION

PRODUCT CERTIFICATION SCHEME
GUIDELINES

\PPENDIX C
APPLICATION DOCU MENTATION REQUIREM
CERTIFICATION

ENTS FOR PRODUCT

i, Completed application form

ii. Signed certification agreeme

ii. Business registration license from the Registrar Ge

(including the Centificate of Rngismnion or Certificate of

mandate and the particulars of the Directors).

iv. 1f the business is small scale, an introductory letter from the appropri

body mandated to designate the business as such (e.g. National Boar
Industries)

v. Quality manual/ plan for the product in the format and content provided in appendix

nt form (two copies)
neral’s Department- copy

f Incorporation, the business

%
.- = iate governmental
: d for Small scale

A
vi. Product label with relevant labelling information as specified in the product standard
or the relevant selected references.
yii. Documents or verifiable evidence 10 substantiate any claims made on the product
\abel: Claims on
« Nutritional Propertics
Therapeutic/ Medicinal properties
Any special properties other {han the usual properties of the product
Certification of any Kind (eg. organic certification, management systems)

A detailed description of the direction to the factory location

viii.

v b do i Laddiess  orodut Cotfeatron(@gsn G g >
axgrhesctre documonts quoted be utiieal 2 lechaotly, wolileh Wstivy

GsA Sffee nopeson S make payreds.
Hote 2 Cendmd Rgiaa Capecontr@gsagii g

ot

Initiated GSA & EPA proc

esses

. Postharvest Consult

\What we offer:

Edible Coating Solut:

Agribusiness Solutions.

+13354 818599
+133 24 804 7494
B biowaighanaggmal.com
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TRACTION

umwmur AGREEMENT  BETWEEN  BIOWAX  GIANA
(A, Cape o, Guma) ot Granaimied

AN Wb, g o, i
Toenitn i ul Kotokurabn Morket, Cape Cosst (Hervmtler elered (o

PRSI am et
e
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IIBAX GGHANA LIMETITY

gy e s s s 58
2025, by st betmcon:
o nanark . represcsed iy M, vben
(ST u - ——— v I i A
v Gl Limitod, 3 sompamy suly regiicred urser e brms of hana. —’""""ﬂﬂw\ el
| e il ffc 1 OV O Lok Cpe ok, G st
e 1 FURFOSE

—_——— 3 ; ey The urpone f his Agretuen v I csabis 8 sl purtnenhip hescen
a R FUmECSE P T BT Biowas Gluns Limited and the Macketers to fole postanest Josss of

OUR PROMISES ARE SACRED o i e T A Tryer gl oo, enbance. sl e snd. mprove the sty sod proflily of
ronchane the beeawin tsber (be BT 40 conditiaes set forth = this Agrecment somnoes sold at Kotohuraba Matiet wsing Biowax Ghana's edible costing

SIC INSURANCE PLC Caa =

TGl o gty o
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2 SCOPE OF PARTNERSIIF
This gl wil focus o the ollomingaress:

! Supply of Blowas Edibde Coating: Browan Ghana will provide it
rm-ﬁ.mhmkmwmmluhxmm

Traiing. a0 Copacty Building: Biowax Ghana wil trin tbe

Comsuncr a-mmmwww
ng customes sbou the beneft of coned tombtcs, cacouriny

Signd 9 partnership agreeentWith
key stakeholders

TikTok

Educated and trained over 200

530 warm prospects & farmers, 8 restaurants & 400
486 cold prospects. consumers on edible coating
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Education & engagement with 10
green house farmers

UTO TECNOLOGICO
NARIAS

% Cooperaci

interreg
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Attended 5 exhibitions

Engagement with




KEY MILESTONE siOWAX

Training & marke
expansion

Product finalization &
certification

NN

pﬂ Research and
2025 product testing
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C/N ITEMS Amount Percentage

(5) (%)

1. |Production equipment 15,293 30.6
2. | Product testing & research development 16,640 33.3
3. |Raw materials, land, office & utilities 10,260 20.5
4. |Branding, marketing & training 6,400 12.8
5. | Certification 1,410 2.8
Totals 50,000 100
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PATIENCE DOTSE EMELIA ADDY HAJARA DONKOH PETER KWAME AFRY
5 years experience 5 years' experience 3 years experience in 5years experience in
in Marketing & in Food Science & Hospitality Accounting, I.T &

Agribusiness Postharvest Management Agribusiness

Technology 14



Dr. (Mrs.) Challort
Oduro Yebodh

Principal Research Scientist
Head of Division of Food
Technology

BOARD MEMBERS

} v N o
Ees 3y
S8 | i W
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o e T

Dr. Kwesi Aloysius

Dr. Atsu Nkukpornu g
Agwani
Entrepreneurship & Monitoring & Evaluation
Marketing Consultant Manager MoFA

15
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APPENDIX g

BREAKDOWN OF BUDGET

Product Testing & Research $16,640 Product Testing & Research -
Development Development

Microbiological tests $700
L plsilire con i, 5360 Physicochemical analysis $650
Ph level $300 y— b $250
Toxicity test $100 APREL TESEAIC
TSS (brix) $300 Weight loss monitoring $480
Firmness test $420 Vitamin C test $720
Color analysis $360 Sensory evaluation $800
Lycopene content $900 Statistical analysis $700
M1c1.ro?:)1al loéd il 200 Product standardization & quality $5,000
Pesticide residue $1,500 SSSUrANCe
Shelf life test $1,500

Data analysis $400
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BREAKDOWN g

Raw materials, land, office & Branding, marketing &

utilities training

Cassava starch $560 Branding & design $500
Beeswax $400 Digital marketing $700
Aloe vera $500 Radio & TV campaigns $1,200
Transportation $600 Farmer workshops $1000
Emulsifiers $200 Market demos $500
Land for aloe vera $3,300 Consumer education $650
Office rent (1 year) $2.,000 POS materials $500
Electricity $900 Custom packaging $500
Water supply $600 Ambassador campaign $550
Internet/data $200 Customer feedback system $300
Administrative cost $200

Transportation $800
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BREAKDOWN g

Production equipment $15,293 $1,410

Litter mixer $5000 EPA certification $400
Industrial hammer mill $3,280 MoFA (PPRSD) $200
Semi automated filling machine $313 CCMA $200
Storage tank $3000

Sterilizer $3.700 GMP certification $100
Sealing machine $700 HACCP certification $100

Ecocert organic certification $410




APPENDIX

s
s

BIOWA

._)f
=
-
—"
=
—_
et
=

Quality control lab




APPENDIX

Application




APPENDIX

' Wieltome 52 °

Tomiake

Board members Research with CSIR




PRODUCTS TESTING
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Vegetable Farm

Research & .

i DevelopmentlLiak e 4 e a!y?ga-rr%;crli

S
e

Production

Area :
Delivery Truck._

Bay/Car Park
Biowax Ghana Limited
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